A case study of Masai Mara’s tourism industry 
Student supplied relevant image (source: www.maasaimara.com/index.asp) 
MASAI MARA
The Masai Mara National Park is the most popular wildlife park in Kenya. Named after the Masai people and the Mara River which divides it, it is famous for its exceptional population of game and the annual migration of the wildebeest in July to October. With an area of 1510 sq km, the Masai Mara is “not a national park, but a national reserve and is most probably the most famous reserve in Africa", according to the official Kenyan website dedicated to the Masai Mara.

ECO-TOURISM ISSUES
Tourism in Kenya is one of the most significant parts of the economy. Thus the Kenyan government takes an extra effort to develop the tourism sector in all possible ways. The Masai Mara and the areas surrounding it comprise a world famous tourist destination that draws hundreds of thousands of international tourists every year to view its amazing wildlife spectacle and to experience the Masai culture and way of life: "The exotic wildlife, colourful people and the vibrant culture of Kenya are the main reasons behind the booming tourism industry in Kenya." 
 This presents both a threat and a boon to the industry. Unmanaged tourism can have a major negative impact on the environment, the wildlife and the people of the area.
One of the negative ways tourism is affecting the number of wildlife is by the disruptive human presence in parks. A drop in the number of wildlife could result in a decrease in the number of tourists. Off road driving in parks also affects the habits of animals and the presence of lodge restaurants is changing the dietary intake of birds and mammals such as baboons as they are eating food from the garbage.
A recent study by the British Journal of Zoology provides evidence on how the rapid expansion of human population near the boundaries of the reserve is having an effect on the wildlife. Kenyan researchers have found that the growing human population “has diminished the wild animal population by usurping wildlife grazing territory for crop and livestock production to support their families”. 

Besides that, mini buses or tour buses have a tendency to stray all over the Mara making new tracks. This erosion of the soil causes ruts to develop in the roads, as shown in the photo below:
Student supplied relevant image from www.safariwalks.com 

Poaching of wild animals such as elephants and rhinoceros for their ivory and skin is also impacting the reserve’s wildlife and the Mara ecosystem. Not only that, the current trend of bush-meat hunting – hunting the flesh of wild animals for food – is also a major concern. One such case is that of the black rhinos. The Masai Mara holds one of the last unfenced rhino populations in Africa. The Mara population declined from 150 animals to less than 15 in under two decades, but has begun to recover due to conservation projects. 3
Another significant pressure on rhinos is the daily invasion of the reserve by thousands of Masai cattle, sheep and goats that are brought in to graze. However, the Masai people cannot be entirely blamed as the land occupied by the reserve park is actually a traditional Masai grazing land. Coupled with the impact of woodland decline, this is having a significant effect on the carrying capacity of the reserve for black rhino and their ability to recover from poaching in the past (refer to photo). 

Student supplied relevant image from www.tripadvisor.com 
Sustainability

Masai Mara is a sustainable destination: it is a natural park land and in many ways it helps the environment as it is a hook for tourists visiting Kenya to see the wild animals in their natural habitat. Masai Mara also enables researchers to conduct various forms of studies on the habits and the diets of the wild animals, which also helps to track their movements and to protect them against diseases. 

Conclusion and recommendations

“Tourism will never be completely sustainable as every industry has its impacts, but it can work toward becoming more sustainable.” 
 With this in mind, the Kenyan government should enact more laws against poachers, tour operators, and safari drivers who are under immense pressure to please their clients, with little regard for the wildlife. Scientists, policy makers and local communities should work together to keep Masai Mara’s ecosystem intact, as tourism is one of Kenya’s major contribution to the economy and safari parks are the hook for tourists visiting Kenya. If no measures of conservation take place, Kenya will lose out on its famous wildlife and will no longer be a place of interest for tourists.
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Performance Standards for Stage 1 Tourism
	
	Knowledge and Understanding
	Analysis
	Investigation and Application
	Communication

	A
	Comprehensive understanding of tourism knowledge.

Perceptive understanding of tourism concepts. 
	Thorough interpretation and insightful analysis of a wide range of sources of information about tourism to recognise different perspectives.

Perceptive and well-informed clarification of the student’s own perspectives and those of others on tourism trends, developments, or contemporary issues.
	Comprehensive application of a wide range of practical tourism skills in different contexts.

Thoughtful and sustained application of tourism concepts in different contexts.
Highly effective investigation and interpretation of a diverse range of primary and secondary sources of information about tourism.
	Highly effective and coherent communication of well-informed and supported ideas about tourism, using forms well suited to the purpose and audience.
Consistent, clear, and appropriate use of tourism terminology.
Highly effective incorporation of graphical and visual representations in responses.
Appropriate and consistent acknowledgment of a diverse range of sources. 

	B
	Detailed understanding of tourism knowledge.

Well-considered understanding of tourism concepts.
	Detailed interpretation and thoughtful analysis of a range of sources of information about tourism to recognise different perspectives.
Well-considered and informed clarification of the student’s own perspectives and those of others on tourism trends, developments, or contemporary issues.
	Thoughtful application of a range of practical tourism skills in different contexts.

Well-considered application of tourism concepts in different contexts.

Effective investigation and interpretation of a range of primary and secondary sources of information about tourism.
	Effective and coherent communication of informed and mostly supported ideas about tourism, using forms that suit the purpose and audience.

Mostly clear and appropriate use of tourism terminology.

Effective incorporation of graphical and visual representations in responses.

Mostly appropriate and consistent acknowledgment of a range of sources.

	C
	Competent understanding of tourism knowledge.

Considered understanding of tourism concepts.
	Interpretation and considered analysis of different sources of information about tourism to recognise different perspectives, with a tendency to rely on description.

Considered clarification of the student’s own perspectives and those of others on tourism trends, developments, or contemporary issues.
	Considered application of practical tourism skills in different contexts.

Considered application of tourism concepts in different contexts.

Competent investigation and interpretation of different primary and secondary sources of information about tourism.
	Effective communication of informed ideas about tourism, using forms that mostly suit the purpose and audience.

Mostly appropriate use of tourism terminology.

Some effective incorporation of graphical and visual representations in responses.

Mostly appropriate acknowledgment of different sources.

	D
	Some understanding of tourism knowledge.

Recognition of some tourism concepts.
	Description of a narrow range of sources, with some evidence of interpretation, and possible recognition of more than one perspective.

Some basic clarification of the student’s own perspective, but generally not that of others, on tourism trends, developments, or contemporary issues.
	Partial application of practical tourism skills in restricted or simple contexts.

Superficial application of aspects of tourism concepts in more than one context.
Some identification and use of primary or secondary sources of information about tourism.
	Basic communication of ideas, using forms that sometimes suit the purpose and audience.

Some occasional use of appropriate tourism terminology.

Superficial incorporation of graphical and visual representations in responses.

Some inconsistent acknowledgment of sources.

	E
	Recognition of aspects of tourism information.

Emerging recognition of aspects of tourism concepts.
	Some description of one or more sources or perspectives.

Some identification of the student’s own perspective on a tourism trend, development, or contemporary issue.
	Some attempted application of practical tourism skills and concepts.

Attempted application of one or more tourism concepts.

Attempted use of a limited number of sources.
	Fragmented communication that rarely suits the purpose or audience.

Limited use of basic tourism terminology.

Attempted use of a graphical or visual representation.

Limited acknowledgment of sources.





Analysis Analysis of sources of information about tourism to recognise different perspectives shows insight. 





Investigation and Application Investigation and interpretation of a diverse range of secondary sources of information about wildlife tourism in Africa, is highly effective.





Analysis Clarification of the student’s own perspectives and those of others on wildlife tourism issues is perceptive and well-informed.





Analysis Supports perceptive and well-informed clarification of the student’s own perspectives and those of others on tourism issues.





Investigation and Application Contributes to thorough interpretation and insightful analysis of information about tourism to recognise different perspectives.





Investigation and Application Application of tourism concepts is thoughtful.





Communication Clear and appropriate use of tourism terminology.





Communication


Appropriate in-text referencing of a source.





Communication


Consistent acknowledgment of a range of sources though internet sources are incomplete. See SACE Board referencing guidelines.





Additional comments





Communication 


Highly effective and coherent communication of well-informed and supported ideas about tourism throughout the entire case study, using a form well-suited to the purpose and audience (teacher)


Highly effective incorporation of graphical and visual representations in response (referenced African wildlife tourism images).


Consistent, clear, and appropriate use of tourism terminology throughout the case study (e.g. highlighted text).�


Investigation and Application


Although a range of primary sources are not evident in this task, on balance the student shows ‘Highly effective investigation and interpretation of a diverse range of information about tourism’.








� www.maasaimara.com/ecosystem_show.asp 


� www.mapsofworld.com/kenya/economy/tourism-in-kenya.html 


� International Livestock Research Institute (2009, April 29). Widespread And Substantial Declines Found In Wildlife In Kenya's Masai Mara. ScienceDaily. Accessed May 2009, from www.sciencedaily.com� /releases/2009/04/090421205223.htm  


� www.sustainabletourism.net 
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