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A logo is a graphic mark, emblem, or symbol commonly used
by commercial enterprises, organizations and even
individuals to aid and promote instant public recognition.
There are purely graphic emblems, symbols, icons and logos,
which are composed of the name of the organization.

“Fow To create an effective logo? An effectivé Togo is focus on‘{
simplicity, think about where the logo will be used, update

he design over time, think about a ‘timeless’ design and the
ight process. So what do these 5 tips mean? To keep a logo
imple is essential, like if it is too complex for people’s eye to
ocus the logo, they will become not quite interest on it. Each
logo will have purpose or aim, such as a band or company. It
must be related with the topic, so that customer will easily
get the message of the logo. Against the logo design must be
update over time, probably between a few years or even a
year, so that people will get attract. The easy way to stay a
logo updated is to make it timeless. Imagine, if the design
took a long time to be finished. It will be really complicated
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In my project, it will include 3 Principles, 5 Flements and 5
Designers. And also the application which is the self analysis

of logo. Each area will all incudes some examples of logos,
. images...

Principles: _ Element: Designers:
- Simple Colour - Paul Rand
- Memorable Logo Type - Frank Mason Robinson
- Timeless Shape - Milton Glaser
- Symmetry/Asymmetry - Line \ - Carolyn Davidson
- Contrast A
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and even took more of time to due and make few difference
with the first logo. The most important step is to think some
good ideas and do the plan, so that it won’t get massive.

The main key things of an effective logo is to keep updated a
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Simple logo is using less information

is understood quickly and more clear.

So it is nQi-teel-tee-complex and
fancy.
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Memorable logo is based on people
that they can easily remember or get

it. So it must be fess<infesmetion on
the logo.
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Timeless makes a logo holds forever
and it may be change a little bit
between each year or few years after.
So that it is modern.
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Colour creates a meed within the
piece and tells a story about the

brand. Even.colempsays.somethirg
different, and combinations can

alter that impression further.

Logotype show kind of word in the
logo image. Textures can create a
more three-dimensional appearance
on this two-dimensional surface.

Shapes are defined by areas and they
are often used to highlight a slice of
the page. Everything is a shape, such
as w
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Symmetry always is the same size of
a logo which cutting in a half size,
such as a mirror that reflet an object.
Asymmetrical is a logo that do not
have a same size with it, may be
either bigger or smaller.

Symm ety PsYwmetyy

Line is the use of various marks,
outlines, and implied lines in artwork
and design. It has a width, direction,
and length.

Contrast is the juxtaposition of
opposing elements. It is a contrast
that the difference between two or
more logos, by the same brand and
used to see which one is better

looking.
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Element of art - Wiki

https://en.wikipedia.org/wiki/Elements of art

10 Basic Elements of Design, By Maryam Taheri on May 27, 2016 in Design Trends

hngs:[[crealivemarkeLcom[blog[ 10-basic-elements-of-design
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Colour is one of the most important elements of design for the designer. It can
be a background itself, or be related with other elements, like lines, shapes,
textures or typography. Colour reflect a mood within the piece and tells a story

about the brand. Every colour is something different, and patterns can change
the effect further.
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SHRPES

Shapes are two-dimensional areas with a recognizable boundary. They can be
open or closed, angular or round, big or small, organic or inorganic; such as circle,
triangle, cloud shape... They also can be free-form or geometric and ordered.
Everything is a shape, so think in terms of how the various elements of design
are creating shapes, and how those shapes are interacting.

10 Basic Elements of Design, By Maryam Taheri on May 27, 2016 in Design Trends
https://creativemarket.com/blo 10-basic-e|ements-of-desi n
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Lines marks that span a distance between two points (or the path of a moving
point). As an element of visual art, line is the use of various marks, outlines,
and implied lines in artwork and design. A line has a width, direction, and
length. A line's width is sometimes called its "thickness". Lines are sometimes
called "strokes", especially when referring to lines in digital artwork.

Element of art — Wiki
https://en.wikipedia.org/wiki/Elements of art

BT AR, ISR SRS e
= == == T
SRR i e e ool oo '~ Mg ~ Vi
o3 SNE R I W . ~ m ~ \,{g

AT FOmNRETeeeT ey vV N /(,\_\// r\/ :

A 8- | BM. J | \
. hot

~ Bymmekrical simple. CMZR ines 71BM e

' |

,',mgymm w

- Text clear ASL |nformed mw

— Memormble Asz{u o ek enks -

_ Direckion 1ne juxtepose dappakions -

- gmw«

- g{u\erpr\?—fleﬁjw\“l

o

> \\‘\\\
B Alywnehn“/ bo\[hh(?
— simaple, ¢l {7 Yhow

B

PAS Oracunned
tho‘m
Keserences to -D!:;ﬁ'\l
Connvelerations - olCOﬂarB.
PAL Pracical Application
~ conmdarnd roponay o
rtintuy Losos wnith attedn
of aww ety adean .

Johnson //))X('

Controls

— Condrust on Blue, Byepn [mev
%:OVW\’, g,oecm]

~ Diredoh vh spposite S1de 1 0 vivid
— Sohs serit Text clear, limple
\s%r?gH Lme . Ngmmedry Ies pi4y. coloits

logke simp iy

<
®

WOOLMARK

Armlysis — WOOLINARK.

_ Lines, Simulow with r'ech/e Slm/:(: hot g

— Line endly-cre afive ; nice ;MWH hotir
— Senjuon) Iines eqted

$ht [0l
— Symmeby bulomce rature hok 9o0d
_ o)}vmml N
- SeAE giyle ik dect ~Trioresting :

STARBUCKS'

T Analysis - Gtarbuck:

— Symonetncal balprve
~ huduin]
— (omplHx lihe

L

_ |ine direcion Jedt , rugyed
- Blacle - trodidiha /
= Led} Con‘tmff

— Rold

a‘a%\as"’

_ (oy\.lfrms{ oh ’J%/’my/;{ and Lnovtd ,ﬂ'e»‘/
d yhamiL ///V(’ly

$om [ike
o gl’ﬁ‘phj i e [‘W‘eeh N-{’,Cf}\/déﬂh
imple, riti€ — Contrott On white underakg with grewt fines

— Greudive. s Serusu



~
‘ \/
’ - ! — ,
g M TR ANCYMMeS TR
- a | | | | |
| ] / N \ - |
o | M ; / \ ‘/ / \ “ \ ( /
l e e —
thev * . i /—\ —
Q . ,
they arg itry Slement is o 108° that cut off in the centre pecoms twor:b‘;saa" — :\ .
Bikh €ac, the same size. I 2 Simple way describe, the bor'hhsfe'SdZs o Ioncoe' s ‘y
such as y, Oth - iical element has different sized WIth 2! 80; netry)
o Prins Seg - ASYMMeSt have random shapes. " L
Des'g,n PrmcimQes Branch ro\""n different directions; cloud® T gt S AJJ"” v
sy “tlww N oM n? vores nce: SYmmetry And Asymmetry, By Steven r?ancis memetf 4 </ «dd
s - . SYMMETRIC ASYMMETRIC S/ Oh e jmoke
simmetry g, of fle gvee,
TOMATC’ Jeaves
S O e vigh+ ‘lbf
Side

In;
N
https:
M“"iki Qnt'W' A
Quia i I element
Qrg/wiki/Symme

A“a(fﬁ/ & [10/18/'
- Symmedyica| bolance with euch

Side ay nature B T
. nemorsble p tuo letter "¢ oppoiite lide

- f/—MlD/é/l/é’W’ torepresont the Cﬂ/ul»/’///ﬂ»f/

Volkswagen

By - g (ICERERY
_ Ty Badmn man, |abb L«fhah'.lylnhe{r}
_ b, Junce Showi Stiaple, haturn| balan(e Stme 43 (Lrrtand
‘H\Q\ebﬂm/ ba 1) d oriatl /
T i, st 6 oy b ]
Rodk are ommoh Show

&ley, &y lopo ,LW 0N fime al w@dEP .
balamce vt each 1)
Liabbs 1443)

AS1.AS2.

Pmlym— To mafv

- - sowhic

— Pyhmetrital bolonce shov ¥ simple ﬁ”‘/’/’/‘ e";f"
— thorthle o4 peGUInF Shopes COPNECTE mﬂ,/r f/k
~ Rgpetiion 01 bold, bripht colary; | Stwd et 4l Ef1EE ‘e

PAnalyai - Volkiwngen.
- [yh-metrid alance ; §rhple

= Timeles o look modern
- Ropbtitipn 07 Aa(/‘jﬂ’b‘/\/ bold tolvwe MV\{,/
|phe Show C[8OF, profeiijpna/

~ Complex ) The) Conhected, o ppsite side yhaturn/
ook foo
Sikple

r /0’\1—
sl\/av

Tleference to
olifferot cantexts Analyi- LV;

o
 Biyhemetbicn] bultace vepreients Ay credive,
Cadch the Bres
“[V,/L' (over
—'!'\’Qkoméle as el DL‘H{,I/M/,/@

with each ofhery prtliijona/



CONTRAST

Contrast is the juxtaposition of opposing elements, may include colours
background, texture and the symbol. It means 2 objects comparing to see the
different and which look better. Contrast allows us to emphasize or highlight key
elements in your design.

contrast, elements of visual design ~ MS PTC Wiki 605, by Maria Liza Lapugot
https://605.wikispaces.com/contrast
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Frank Mason Robinson (1845 in Corinth, Maine — 1923 in Atlanta, Georgia),
was an important early marketer and advertiser of what became known as
Coca-Cola. Pemberton was experimenting with a medicinal formula which
included coca leaves and kola nuts as sources of its ingredients. Robinson, who
served as bookkeeper and partner to Pemberton, gave the syrup formula the

name Coca-Cola, where Coca came from the coca leaves used
and Cola for the kola nuts.

Frank Mason Robinson, Wiki
https://en.wikipedia.org/wiki/Frank _Mason_Robinson
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Paul Rand (August 15,1914 — November 26, 1996) was an American art director

and graphic designer, best known for his corporate logo designs

Paul Rand, Wiki
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Milton Glaser, was established in 1974. n the area of print graphics, the studio

produces identity programs for corporate and institutional marketing purposes .
(logos, stationery, brochures, signage, and annual reports). Glaser created a C,0,0M ri.
new style of graphic communication that combines visual and intellectual P ,
concepts. ’Pl",’“”'/}’“”"”f’e . e :
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Davidson designed the swoosh in 1971 while a graphic design student at N , ,( F
Portland State University in Portland, Oregon. She started as a journalism - /

major but switched to design after taking a design course to "fill an empty
elective." In 1995, Nike removed the word "Nike" from the logo; the "swoosh"

now stands alone as the brand's logo. A S 1 : AS Z‘ . C 0 lo Wr "

Carolyn Davidson, Wiki
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When the logo doesn’t represent with the
company, this mean it need redesign a new

- brand identity to represented which is
slightly or completely. It should look
modern.
7 Sure Signs You Need to Redesign Your Company Logo, Logo Design Guru, 02/09/2015
httgs:[[wwwyoutube.com[watch?v=16rwrm¥b5|u
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practical Application — Redesigp
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Conclusion

Within my visual study, | had interest the effectiveness in logos as well to gain more
knowledge and develop brainstorming, creativity skills and editing skills to create a more
successful and effective logo. | developed an understanding of the key to create a logo as
well to think of some ideas and do research on the internet, may include objects, images to
be seen. I learnt that a logo must include several principles; simple, memorable and timeless
and also key elements; colour, logo type, shapes, line, Symmetry & Asymmetry and

contrast. | think these elements are important as those will help me to be easier to create
an effective logo. Throughout my study progress, | had interest on analysing areas as to
discuss elements to show my understanding of logos is the best and easiest part as well as
to building up my mind.

During my research progress, there are four popular artists, which are Milton Glaser, Paul
Rand, Frank Mason Robinson and Carolyn Davidson. These designers were trying to develop
a popular logo style which simular used the shape, colour with simple and memorable to
present as an effective in their work. For example, Milton Glaser created a logo of
‘Celebrate Israel Parade’, he produces different shapes and different colours with
undertaken star which present a unique shape as all connected and covered with each
other. With my practical application, designers have allowed me to appreciate the
competition on contrast which is logotypes and colours, and some symbols such as angel
wings.

My experience has exposed me of redesigning logo by using photographs, it challenges me
as it need to be matched with the brand to show my creative skills. Therefore, | gained more
ideas from web and other online sources. For my understanding of Visual Study, | think the
most important part is to do research as it would make it easier to start.
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