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Assessment Type 3: Investigation

Is Hahndorf an authentic destination for tourists wishing to experience a German heritage town?
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Is Hahndorf an authentic destination for tourists wishing to experience a German heritage town?

Introduction

The German-settled town of Hahndorf is situated in the picturesque Adelaide Hills (see Figure 1). The town was settled in March 1839 by Lutheran refugees fleeing persecution in Germany, although the area’s original inhabitants were the Aboriginal Peramangk tribe.”
 Today Hahndorf is a major South Australian heritage tourist attraction. This report analyses the extent to which Hahndorf constitutes an authentic German experience for tourists.

Investigative Process
My many visits to the area and my own German heritage have prompted me to choose this investigation topic. Gathering primary sources (e.g. personal observations, surveys and interviews, photos) and evaluating them produced a great deal of accurate and relevant information. I visited shops and places of interest in Hahndorf several times, observing the general atmosphere of the town, collecting brochures, taking photos, and interviewing tourists. I also interviewed a volunteer at the Hahndorf Visitor Information Centre, whose knowledge was highly relevant (although biased), mainly focusing on the area’s heritage. 

Collecting basic background information on the heritage of Hahndorf was essential in gaining an understanding of what Hahndorf was like when first settled, thus creating a basis from which to compare it with what it is today. Mount Barker Council’s website was another useful source of relevant and credible information. Current management plans for Hahndorf were beneficial in discerning the Council’s aims for Hahndorf’s main street, while tourist profiles from the trustworthy and reliable SATC research website were also useful regarding official tourist data. 
Hahndorf as a Tourism Destination
Hahndorf is undoubtedly a beautiful heritage tourist destination. The appealing tree-lined main street and shops tucked away down narrow side streets lend to its aesthetic, despite the congested traffic and crowded sidewalks. Visitor numbers attest to its historical appeal. Approximately 100,000 tourists visit Hahndorf each year and evidence suggests this figure is growing.
 Moreover, 89% of tourists who travel to Adelaide visit Hahndorf, and, of that number, Tourism Research Australia reports that 12% are international tourists.
 That which draws tourists to Hahndorf are several main factors: the opportunity to experience authentic German food, beer and heritage, and to explore the shopping precinct (Figure 2). An official SATC publication supports these figures (Figure 3). The types of tourists who travel to Hahndorf are the mid-centrics /near psychocentrics of Plog’s Psychographic Segmentation as these tourists take no risks when travelling and prefer to travel to destinations that have substantial tourist activity.
  


Authentic German Aspects of Hahndorf

There are many aspects of Hahndorf that still retain their German authenticity. An interview with a volunteer at the Hahndorf Visitor Information Centre revealed that 37 buildings along the main street of Hahndorf are original structures, such as the Hahndorf Academy, The Old Mill (Figure 4), and the German Arms Hotel to name a few.

Indeed, a great deal of authentic German or German influenced architecture is found along the main street (Figure 5), especially the half-timbered houses which were popular in Germany around the time of Hahndorf’s settlement.

Additionally, numerous pubs and bakeries in Hahndorf offer authentic German food and beverages. When interviewed, a combination of domestic and international tourists frequently mentioned the German Cake Shop (Figure 6), and appreciated “the thought of being at a German bakery” that served authentic German cakes and pies.
 

Other authentic German aspects of Hahndorf include historic Lutheran Churches; original cottages of German settlers, now converted to shops; signs displaying German phrases (Figure 7); The Cedars, home and studio of famous German-born Australian artist Hans Heysen; and the Beerenberg Farm, which has been owned by the German Paech family since 1838.
Non-authentic German Aspects of Hahndorf
Nevertheless, the number of non-authentic German elements far outweighs these observed and reported authentic German shops, food and architecture. Many shops do not reflect German heritage. For example, the Lavender Shop is entirely devoted to lavender coloured/scented items, irrelevant to German culture. Additionally, there are several Australian and Aboriginal souvenir shops, while many food outlets (i.e. Legacy of India, Chinese Takeaway) serve no German food. One absurd shop I observed was ‘Misty Hollow’ (Figure 8), which sells small trinkets and fairy-related items, which clearly does not pertain to German heritage. It has become a commodity: something to sell purely for commercial gain rather than representing authentic German culture.

When directly surveying tourists visiting Hahndorf, 50% of respondents agreed that the majority of shops in Hahndorf are not authentically German, while 38% thought the same of restaurants and eateries (Figure 9, below).

Considering everything Hahndorf offers, on a scale of 1-5, 58% of respondents rated the town a meagre 1 or 2 as an authentic German experience. From these figures (Figure 10) it would appear that tourists recognise Hahndorf as not being authentically German.


Shops claiming to sell authentic German items are in fact not, as, on observation, the items appeared to be ‘Made in China’. Clearly the items are overpriced imitations, another example of the commodification of culture.

Despite Hahndorf’s commodification, the economy of the host community benefits significantly from profit generated, which is then used (via the creation of economic multiplier effects), to improve local infrastructure, including tourist facilities.
 An article in the Sydney-based Sunday Telegraph claims tourists from all over visit every day and keep the “cash registers...clinking,”
 attributing to the town’s profit and more importantly to the positive attitude from the locals towards the tourists.

Impacts of Tourism on the Authenticity of the Hahndorf Host Community
Evidence suggests that Hahndorf has lost its authenticity as a result of the demands of tourists whose preferences Mount Barker Council has taken into account in order to ensure economic viability. 

Current management plans from the District Council attempt to justify this economic focus by arguing that Hahndorf is driven by “commercial activity”.
 Yet, my research seems to suggest that this commercial activity has merely caused Hahndorf to become ‘standardised,’ an indistinct tourist precinct.
 Indeed, many country towns in the Adelaide Hills such as Birdwood (which is also a German settled town), Mount Barker and Springton in the Barossa Valley have many of the same shops and mass-produced items as Hahndorf. They even have similar streetscapes (Figure 11).
  
One tourist I interviewed, who enjoys experiencing German culture, described Hahndorf as “becoming less authentic, as it gets generally more touristy.” She also claimed that Hahndorf is compromising its German heritage for the demands of tourists: “it’s becoming much more difficult to find Black Forest Cake.”
 While a minute detail, it is relevant to the overall authentic German experience for the tourist. Even a German tourist visiting Hahndorf called the tourist area “a little bit cheesy.”
 Other interviews with tourists suggest that there is an increasing disappointment with the loss of cultural authenticity, with a corresponding growth in the number of those who treat Hahndorf as “just another place to shop.”

Therefore, tourism is directly causing Hahndorf to compromise its German heritage, and it is attracting more who desire non-authentic experiences. The economic benefits gained from tourism are ‘calling the shots’. In the short-term, this will create much revenue. However, in the long-term, Hahndorf may lose its current economic stability as its authentic German ‘brand’ is further compromised and tourists lose interest.
Recommendations
To overcome this loss of authenticity, the Mount Barker Council has developed a management plan to restore Hahndorf’s German heritage, especially along the main street. The plan aims to “bring the assets and history [of Hahndorf] to the fore of the visitor experience.”
 Council has outlined its plans to update signage along the main street so it adheres to “heritage...themes”, thus creating uncluttered sidewalks and an improved aesthetic, while still providing interpretative signage for the tourist. This plan could be criticised for merely focusing on cosmetic aspects, and for not tackling deeper, more important issues surrounding the cultural authenticity of Hahndorf. 


Conclusion
Personal observations and interviews with tourists (primary sources) tend to support previously conducted research (secondary sources), in finding that Hahndorf is not a particularly authentic German experience for tourists. Instead, it is a standardised town, a commodity that has compromised its German heritage to cater for tourists who have little desire for an authentic experience. In short, in the process of keeping up with tourist demands, Hahndorf is losing what makes it so unique: its rich German heritage. Despite perceived short-term economic benefits, it is more important to retain the town’s heritage. Doing so will be for the benefit of posterity, and also to satisfy the 59% of tourists who want to experience authentic German culture (refer Figure 2). Long-term economic sustainability in a heritage-based tourism precinct is arguably not possible if the heritage that provides the sustainability is compromised. For these reasons it should be Mount Barker Council’s priority to manage and carefully monitor the authenticity of Hahndorf to truly make it the ‘picture perfect German town’ that it claims to be.
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Performance Standards for Stage 2 Tourism
	
	Knowledge and Understanding
	Analysis and Evaluation
	Investigation and Application
	Communication

	A
	In-depth understanding of simple and complex tourism knowledge.

In-depth knowledge and comprehensive understanding of tourism concepts and  models in different contexts. 
	Comprehensive interpretation and critical analysis of different perspectives on tourism trends, developments, and contemporary issues.

Insightful evaluation of the validity, bias, and accuracy of sources of information.
Perceptive analysis and evaluation of tourism concepts and models.

Perceptive and well-supported development of informed opinions, conclusions, and recommendations. 
	Insightful investigation and critical analysis of both obvious and subtle connections between primary and secondary sources of information.

Comprehensive and diverse application of practical tourism skills in different contexts.

Comprehensive and systematic approach to investigation of tourism trends, developments, or contemporary issues.

Clear and convincing application of tourism knowledge, and tourism concepts and models, in different contexts.
	Highly effective, coherent, and concise communication of well-informed and well-supported ideas about tourism, using forms well-suited to the purpose and audience.

Insightful, clear, and appropriate use of a wide range of tourism terminology.

Most effective incorporation of relevant graphical and visual representations. 

Appropriate and consistent acknowledgment of a diverse range of sources.

	B
	Some depth in understanding of simple and complex tourism knowledge. 

Detailed knowledge and well-informed understanding of tourism concepts and models in different contexts. 
	Well-informed and detailed interpretation and critical analysis of different perspectives on tourism trends, developments, and contemporary issues.

Well-considered evaluation of the validity, bias, and accuracy of sources of information.
Well-informed and detailed analysis and evaluation of tourism concepts and models.

Thoughtful and broad development of informed opinions, conclusions, and recommendations. 
	Focused investigation and critical analysis of connections between primary and secondary sources of information.

Diverse and competent application of practical tourism skills in different contexts.

Systematic approach to investigation of tourism trends, developments, or contemporary issues.

Sustained application of tourism knowledge, and tourism concepts and models in different contexts.
	Effective and coherent communication of informed and mostly supported ideas about tourism, using forms that suit the purpose and audience.

Mostly clear and appropriate use of a range of tourism terminology.

Effective incorporation of relevant graphical and visual representations.

Generally appropriate and consistent acknowledgment of a range of sources.

	C
	General understanding of tourism knowledge.

Knowledge and informed understanding of tourism concepts and models in different contexts. 
	Competent interpretation and analysis of different perspectives on tourism trends, developments, and contemporary issues.

Some considered evaluation of the validity, bias, or accuracy of sources of information.

Informed analysis and some evaluation of tourism concepts and models.

Appropriate development of informed opinions, conclusions, or recommendations. 
	Investigation and some critical analysis of connections between primary and secondary sources of information.

Some considered application of practical tourism skills in different contexts.

Some focused investigation into aspects of tourism trends, developments, or contemporary issues.

Competent application of tourism knowledge and tourism concepts in different contexts, and limited application of tourism models.
	Effective communication of informed ideas about tourism, using forms that mostly suit the purpose and audience.

Mostly appropriate use of tourism terminology.

Inclusion of some relevant graphical and visual representations.

Some consistency in the use of appropriate acknowledgment of sources.

	D
	Basic understanding of simple tourism knowledge.

Some recognition and understanding of tourism concepts and possibly models in different contexts. 
	Some consideration and attempted interpretation of different perspectives on a tourism trend, development, and/or contemporary issue. 

Superficial consideration of the validity, bias, or accuracy of one or more sources of information.

Some consideration and description of tourism concepts or models.

Partial development of opinions, conclusions, or recommendations, with some supporting evidence. 
	Identification of some connections between primary and secondary sources of information.

Partial application of practical tourism skills in one or more contexts.

Inconsistent approach to investigation into aspects of tourism trends, developments, or contemporary issues.

Superficial application of tourism knowledge, tourism concepts, or tourism models.
	Superficial communication of ideas about tourism, with some linking of forms to the purpose and audience.

Occasional use of tourism terminology that tends to lack contextual relevance.

Inconsistent incorporation of some graphical and visual representations that may have limited relevance.

Inconsistent use of more than one source of information.

	E
	Emerging recognition of aspects of tourism knowledge.

Emerging awareness of tourism concepts or models in one or more contexts.
	Attempted identification of different perspectives on a tourism trend, development, or contemporary issue.

Attempted consideration of bias or accuracy in a source of information.

Some description of a tourism concept or model.

Attempted development or expression of an opinion, a conclusion, or a recommendation.
	Attempted identification of a connection between a primary and a secondary source of information.

Some attempted application of practical tourism skills in one or more contexts.

Identification and some description of aspects of tourism trends, developments, or contemporary issues.

Some attempted application of tourism knowledge, tourism concepts, or tourism models.
	Limited communication about any aspects of tourism, with limited relevance of form to the purpose and audience.

Limited use of basic tourism terminology.

Attempted use of a graphical or visual representation, with limited relevance.

Attempted use of one or more sources of information. 





Figure 1: Student inserted map of location of Hahndorf relative to Adelaide





Source: Google Maps www.maps.google.com.au








Analysis and Evaluation


Insightful evaluation of the validity, bias and accuracy of sources of information.





Analysis and Evaluation


Perceptive analysis and evaluation of tourism


concepts and models.











Figure 2: Student inserted a graph showing main motivations for tourists to visit Hahndorf.





Source: Adapted from Hahndorf Visitor Profile & Satisfaction Report (July 2008)








Figure 3: Student inserted a graph showing activities tourists enjoy when visiting Adelaide Hills.�


Source: Adelaide Hills Regional Tourism Profile (SATC 2009) 








Communication


Most effective incorporation of relevant visual and graphical evidence.








Figure 4: Student inserted a photo of Hahndorf’s Old Mill.





Source: student-generated








Investigation and Application


Comprehensive and diverse application of practical tourism skills in different contexts.








Figures 5 & 6: Student inserted photos of authentic German architecture.





Source: student-generated











Figures 7: Student inserted a photo of a sign with German language, found in Hahndorf.





Source: student-generated








Analysis and Evaluation


Comprehensive interpretation and critical analysis of different perspectives on tourism issues.





Communication


Appropriate and consistent acknowledgement of a wide range of sources.





Analysis and Evaluation


Perceptive and well-supported development of informed opinions and conclusions.








Figure 8: Student inserted a photo of ‘Misty Hollow’ in Hahndorf.





Source: student-generated











Figure 9: Student inserted a graph of survey response of % of tourists who consider aspects of Hahndorf non-authentic�


Source: student-generated











Figure 9: Student inserted a graph of survey respondents’ rating of the authenticity of Hahndorf�


Source: student-generated








Communication


Insightful, clear and appropriate use of a wide range of tourism terminology.


Investigation and Application


Comprehensive interpretation and critical analysis of different perspectives on tourism issues.





Analysis and Evaluation


Perceptive analysis and evaluation, and well-supported development of opinions.








Figure 11: Student inserted photos comparing the main streets of Hahndorf and Mount Barker.





Source: student-generated








Analysis and Evaluation


Perceptive analysis and evaluation, and well-supported development of conclusions, recommendations and opinions.











Figure 12: Student inserted a diagram of dot point recommendations.


(included in word count because it contains analysis)





Source: student-generated








Investigation and Application


Critical analysis of connections between primary and secondary sources of information.





Additional Comments


This response is indicative of an ‘A’ grade.


Knowledge and Understanding


Demonstrates an in-depth understanding of simple and complex tourism knowledge throughout the Investigation.


Communication


Provides highly effective, coherent and concise communication of well-informed ideas about tourism, as well as insightful, clear and appropriate use of a wide range of tourism terminology throughout the task.
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