
Backpackers and Responsible Travel
Profile of a typical backpacker to Australia


Responsible tourism encourages tourists to minimise negative impacts on the host community. Backpackers, defined as “travellers who spent one night or more in backpacker / hostel accommodation”
 are responsible if their aim is to “broaden their horizon and learn responsibility.”
 A variety of backpackers from different countries visit Australia (Figure 1), with 79% of international backpackers in 2007 being aged from 20-39 years old and 93% travelling for holiday purposes.
 

Backpackers’ motivations can be identified by push and pull factors. Crouch explains: “People travel because they are pushed by their own internal forces and pulled by external forces of the destination attributes.”
 Push factors include relaxation and escape, while pull factors include novelty and climate. 

Plog’s Psychographic Segmentation (Figure 3) relates to backpackers’ personalities and choices regarding travel. Many backpackers fit the ‘Allocentric’ category, with a sense of discovery and high levels of activity. 

Backpackers are tourism’s “biggest spending visitors” and are more active and “are visiting four times more of Australia than other tourist types.” 
  Therefore, backpackers differ from the wider community because they travel more in a shorter amount of time and prefer risk-taking activities. 

Backpackers in Australia stay in a range of accommodation. Figure 4 shows that the greatest number of backpackers stays the longest in hostels in Sydney, the gateway city that is most publicised overseas.

When in Australia, backpackers prefer to stay in backpacker accommodation, true for 39% of international backpackers and 66% of domestic backpackers.
 This could be because domestic travellers want to meet international backpackers and have a genuine ‘backpacker’ experience.


Backpackers stay longer in Australia than any other international visitors and also spend more money: on average, $5400 per backpacker per trip.
   


Backpackers generate a rapid income for Australia. In 1997, 240000 backpackers spent approximately $1.2 billion during their stay,
 while figures from 2007 show a $3 billion expenditure, equating to $75 per visitor per night.
 Thus, between 1997 and 2007, a rapid increase in expenditure by backpackers was created. South Australia experienced 12.8% of Australia’s market share in 2007, as illustrated in Figure 7:



Table 1: Recent issues associated with backpackers in Australia 
	Australia
	Issues
	Impacts
	Recommendation

	Global Financial Crisis
	Decrease in international tourist numbers but increase in backpackers = positive impact.
	“We earn about $26 billion a year in foreign exchange through tourism…Of that, $3 billion comes through the backpacker industry.”

	Continue to promote Australia to backpackers.

	Swine Flu
	Health
	“The only certainty might be just waiting to strap on a pack at all in foreign countries until all of this flu hysteria is over.”

	Appropriately warn backpackers about swine flu. Screen backpackers upon entry to Australia.

	Working Visas
	Availability
	“Only a few countries are able to issue working visas for Australia.”

	Extend access to working visas in Australia for backpackers.

	Interaction
	Cultural tension and violence
	“A British backpacker has been found guilty of manslaughter in north Queensland.”

	Backpackers could be educated about Australian culture and warned about violence.


Primary Data Collection and Comparison with Secondary Sources

To compare with my secondary sources’ backpacker profile, 20 backpackers were surveyed and two were interviewed in more depth to determine backpackers’ attitudes and behaviour when travelling.

Figure 8 demonstrates that the main age brackets of backpackers surveyed were 19-25 and 26-35 (70% in total). This complements Tourism Australia’s research, which reported that 79% of international backpackers were aged 20-39. 
   


Of the backpackers surveyed, the highest motivations for travel were adventure, followed by culture, again supporting officially published research.
 Stephan, a backpacker from Sweden, testified of his “strong interest in the destinations” he visited, and his “desire to be a responsible tourist.”

Table 2 demonstrates that every backpacker surveyed at Adelaide YHA was moderately (65%) or greatly informed (35%) of Australian culture before arriving, more evidence that backpackers are responsible travellers.
Table 2: Were you appropriately informed of the culture of your travel destination before arrival?
	Yes, greatly informed
	7

	Moderately informed
	13

	No, uninformed
	0


Backpacker accommodation is the preferred type of accommodation for those surveyed, due to inexpensive rates and, according to Hanna from Finland, “the friendly atmosphere”. The accommodation sector benefits greatly by the success of backpackers. The second highest category, VFR, indicates that backpackers may spend the money they save on accommodation in other tourism sectors.

Figure 11 illustrates the majority of backpackers surveyed stay for 1-6 days, due to regular travel routines in shorter times, strongly supporting the research done by J. Macbeth (see note 6). 

While current research shows that backpackers spend about $5400 per person during their stay (see note 9), this is not supported by the responses of the backpackers surveyed at Adelaide YHA: 50% spent over $10000 during their stay; in Stephan’s interview, he claimed that many backpackers stay in a range of accommodation types, “not just hostels”.

Table 3 shows that backpackers intend to be responsible tourists; however, further research needs to be carried out to determine whether good intentions match reality.

Table 3: How important is it to you that you do not negatively affect the culture in host communities?
	Extremely important
	17

	Moderately important
	3

	Unimportant
	0


Another characteristic of the survey respondents that corresponds with secondary research relates to the types of activities participated in (Figure 13): both Stephan and Hanna matched the researched backpacker profile, preferring “adventure and education”. ‘Adventure’ places backpackers on the Allocentric end of Plog’s continuum, supporting Tourism Australia’s ‘Snapshot’ of backpackers as adventure-based risk-takers; ‘education,’ however, seems more Psychocentric. 


Conclusion
A variety of sources indicate that backpackers make important economic and cultural contributions to destinations they visit. My backpacker survey and interviews reveals that 90% believe they have a positive impact on host communities, helping to stimulate the economy with their expenditure; they are also informed about Australian culture and contribute to cultural diversity. Negative impacts such as disrespect of cultures and poor hygiene were not evident. 

While the primary data were useful, they were slightly limited by the small sample size and the potential disparity between backpacker intentions and reality of acting responsibility. 

Overall, backpackers benefit the host community, especially economically, and they show little evidence of irresponsible attitudes or behaviour. 

Performance Standards of Stage 2 Tourism
	
	Knowledge and Understanding
	Analysis and Evaluation
	Investigation and Application
	Communication

	A
	In-depth understanding of simple and complex tourism knowledge.

In-depth knowledge and comprehensive understanding of tourism concepts and  models in different contexts. 
	Comprehensive interpretation and critical analysis of different perspectives on tourism trends, developments, and contemporary issues.
Insightful evaluation of the validity, bias, and accuracy of sources of information.

Perceptive analysis and evaluation of tourism concepts and models.

Perceptive and well-supported development of informed opinions, conclusions, and recommendations. 
	Insightful investigation and critical analysis of both obvious and subtle connections between primary and secondary sources of information.

Comprehensive and diverse application of practical tourism skills in different contexts.
Comprehensive and systematic approach to investigation of tourism trends, developments, or contemporary issues.

Clear and convincing application of tourism knowledge, and tourism concepts and models, in different contexts.
	Highly effective, coherent, and concise communication of well-informed and well-supported ideas about tourism, using forms well-suited to the purpose and audience.

Insightful, clear, and appropriate use of a wide range of tourism terminology.

Most effective incorporation of relevant graphical and visual representations. 

Appropriate and consistent acknowledgment of a diverse range of sources.

	B
	Some depth in understanding of simple and complex tourism knowledge. 

Detailed knowledge and well-informed understanding of tourism concepts and models in different contexts. 
	Well-informed and detailed interpretation and critical analysis of different perspectives on tourism trends, developments, and contemporary issues.

Well-considered evaluation of the validity, bias, and accuracy of sources of information.

Well-informed and detailed analysis and evaluation of tourism concepts and models.

Thoughtful and broad development of informed opinions, conclusions, and recommendations. 
	Focused investigation and critical analysis of connections between primary and secondary sources of information.

Diverse and competent application of practical tourism skills in different contexts.
Systematic approach to investigation of tourism trends, developments, or contemporary issues.

Sustained application of tourism knowledge, and tourism concepts and models in different contexts.
	Effective and coherent communication of informed and mostly supported ideas about tourism, using forms that suit the purpose and audience.

Mostly clear and appropriate use of a range of tourism terminology.

Effective incorporation of relevant graphical and visual representations.

Generally appropriate and consistent acknowledgment of a range of sources.

	C
	General understanding of tourism knowledge.

Knowledge and informed understanding of tourism concepts and models in different contexts. 
	Competent interpretation and some critical analysis of different perspectives on tourism trends, developments, and contemporary issues.

Some considered evaluation of the validity, bias, or accuracy of sources of information.

Informed analysis and some evaluation of tourism concepts and models.

Appropriate development of informed opinions, conclusions, or recommendations. 
	Investigation and some critical analysis of connections between primary and secondary sources of information.

Some considered application of practical tourism skills in different contexts.

Some focused investigation into aspects of tourism trends, developments, or contemporary issues.

Competent application of tourism knowledge and tourism concepts in different contexts, and limited application of tourism models.
	Effective communication of informed ideas about tourism, using forms that mostly suit the purpose and audience.

Mostly appropriate use of tourism terminology.

Inclusion of some relevant graphical and visual representations.

Some consistency in the use of appropriate acknowledgment of sources.

	D
	Basic understanding of simple tourism knowledge.

Some recognition and understanding of tourism concepts and possibly models in different contexts. 
	Some consideration and attempted interpretation of different perspectives on a tourism trend, development, and/or contemporary issue. 

Superficial consideration of the validity, bias, or accuracy of one or more sources of information.

Some consideration and description of tourism concepts or models.

Partial development of opinions, conclusions, or recommendations, with some supporting evidence. 
	Identification of some connections between primary and secondary sources of information.

Partial application of practical tourism skills in one or more contexts.

Inconsistent approach to investigation into aspects of tourism trends, developments, or contemporary issues.

Superficial application of tourism knowledge, tourism concepts, or tourism models.
	Superficial communication of ideas about tourism, with some linking of forms to the purpose and audience.

Occasional use of tourism terminology that tends to lack contextual relevance.

Inconsistent incorporation of some graphical and visual representations that may have limited relevance.

Inconsistent use of more than one source of information.

	E
	Emerging recognition of aspects of tourism knowledge.

Emerging awareness of tourism concepts or models in one or more contexts.
	Attempted identification of different perspectives on a tourism trend, development, or contemporary issue.

Attempted consideration of bias or accuracy in a source of information.

Some description of a tourism concept or model.

Attempted development or expression of an opinion, a conclusion, or a recommendation.
	Attempted identification of a connection between a primary and a secondary source of information.

Some attempted application of practical tourism skills in one or more contexts.

Identification and some description of aspects of tourism trends, developments, or contemporary issues.

Some attempted application of tourism knowledge, tourism concepts, or tourism models.
	Limited communication about any aspects of tourism, with limited relevance of form to the purpose and audience.

Limited use of basic tourism terminology.

Attempted use of a graphical or visual representation, with limited relevance.

Attempted use of one or more sources of information. 


Knowledge and Understanding


Provides in-depth knowledge and comprehensive understanding of tourism concepts and models.





Investigation and Application


Displays insightful investigation into, and critical analysis of, connections between primary and secondary sources.








Student inserted diagram of ‘Motivation to travel matrix’








Source: Weaver & Lawton, Tourism Management, 2006, Brisbane: 


Wiley & Sons, page XXXX





Figure 2: Motivation to travel








Student created and inserted a column graph showing ‘Age of Backpacker Survey Respondents’ 








Figure 8: Backpacker Age Brackets, Adelaide YHA (16 June 2009)











Student inserted normal distribution curve and table illustrating Plog’s Psychographic Segmentation








from Weaver & Lawton, Tourism Management, 2006, Brisbane: 
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Figure 3: Plog’s Psychographic Segmentation








Communication


Acknowledges a diverse range of sources consistently and appropriately (although no list of references is supplied).








Student created and inserted a pie chart of ‘Activities Undertaken by Backpacker Survey Respondents’ 





Figure 13: Total expenditure while in Australia for international backpackers, Adelaide YHA (16 June 2009)





Communication


Demonstrates insightful, clear and appropriate use of a wide range of tourism terminology.





Knowledge and Understanding


Displays an in-depth knowledge and comprehensive understanding of tourism concepts and models in different contexts.





Communication


Incorporates relevant graphical representations into written discussion.





Analysis and Evaluation


Provides comprehensive interpretation and critical analysis of different perspectives on tourism trends and issues.








Student inserted pie chart illustrating ‘International Backpacker market Share, Year Ending June 2007’. 





from NTTC, ‘Backpacker Tourism’, 2007 [Online accessed 6 June 2009] URL: http://www.tourismnt.com.au/nt/system/galeries/download/ NTTC_Research/Backpacker_Tourism_Jan09.pdf





Figure 7: South Australian proportion of market share in 2007 (NTTC, 2007)





Investigation and Application


Displays insightful investigation and critical analysis of connections between primary and secondary sources of information.





Investigation and Application


Includes clear and convincing application of tourism knowledge in different contexts, showing a diverse and competent application of practical tourism skills.








Student created and inserted a column graph showing ‘Expenditure for Backpacker Survey Respondents’ 





Figure 12: Total expenditure while in Australia for international backpackers, Adelaide YHA (16 June 2009)








Student created and inserted a column graph showing ‘Length of Stay in Accommodation for Backpacker Survey Respondents’ 





Figure 11: How Long Backpackers Stay in Accommodation,       Adelaide YHA (16 June 2009)











Student inserted table showing ‘Expenditure by Visitor’, comparing international and domestic backpackers and non-backpackers in 2007.








from Tourism Australia, ‘Snapshot: Backpacker Accommodation in Australia’, 2007 [Online accessed 6 June, 2009] URL: http://www.tra.australia.com/content/documents/Snapshots/2008/ Backpacker_07_FINAL.pdf





Figure 6: Expenditure (Tourism Australia, 2007)











Student inserted table of ‘International Visitors, nights and expenditure by backpackers, 2007’








Source: Tourism Australia, 2007





Figure 1: Countries of origin for international backpackers











Student inserted column graph showing ‘International and Domestic Backpackers by Main Types of Accommodation, 2003’








from BTR, Tourism in Australia, Backpacker Report, 2003








Figure 4: Types of backpacker accommodation (BTR, 2003)











Student created and inserted a pie chart showing ‘Type of Preferred Accommodation for Backpacker Survey Respondents’ 





Figure 10: Type of Accommodation Backpackers Prefer, Adelaide YHA (16 June 2009)











Student inserted table showing the most popular tourism regions for international backpackers in 2007.








from Tourism Australia, ‘Snapshot: Backpacker Accommodation in Australia’, 2007 [Online accessed 6 June, 2009] URL: http://www.tra.australia.com/content/documents/Snapshots/2008/ Backpacker_07_FINAL.pdf





Figure 4: Backpacker Accommodation in Australia 


(Tourism Australia, 2007)











Student created and inserted a pie chart showing ‘Motivation for Backpacker Travel in Survey Respondents’ 





Figure 9: Motivation for Travel, Adelaide YHA (16 June 2009)





Additional comments


Illustrative of an “A” grade response.





Knowledge and Understanding


Demonstrates an in-depth understanding of simple and complex tourism knowledge throughout the practical activity.


Investigation and Application


Displays diverse and competent application of practical tourism skills throughout, and a comprehensive and systematic approach to investigation of tourism trends.


Communication


Provides highly effective, coherent and concise communication of well-informed ideas about tourism, as well as insightful, clear and appropriate use of a wide range of tourism terminology throughout the task.  





Analysis and Evaluation


Perceptive and well-supported development of informed opinions and conclusions.
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