Question: What roles do people play within Nova and 5AA Adelaide? 
The Daily Mail and General Trust Radio Company (DMG) is a large corporation around Australia owning nine radio stations spread around Perth, Sydney, Melbourne, Brisbane and Adelaide. DMG’s main two South Australian stations are 5AA and Nova 91.9. 5AA and Nova both share the same building in the city of Adelaide.
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Nova radio station is more for younger listeners whereas 5AA radio station is more for older listeners who enjoy talkback and sport. Nova and 5AA share the same types of employee roles but have plenty of different ones. Both have a General Manager, Executive Assistant, Administration team and a Chief Engineer. Although these two radio stations share the same main roles they still have many different positions throughout their corporation.
Nova has producers who produce the music, the multi media and the imagery production. 5AA doesn't have producers like this because they don't play as much music as Nova. Nova also has a promotion team which help promote Nova to young people around Adelaide. Nova’s promotion team takes care of the internet site, the adverts for TV and the bill boards around Adelaide. 
Both Nova and 5AA have workers who go on the air to read the news. 5AA are different from Nova in some roles because they concentrate more on the talkback and the sporting news. 5AA have a sports director. Nova doesn't have a sports director because they don't have a segment in their show for sport. 5AA has a direct sales team which consists of a manager, an agency sales manager and sales coordinator. 
5AA do have news readers like Nova but they have different personalities. The 5AA news readers are more for older people covering the news as best as they can while Nova's News readers are more out-going for younger listeners.
I listen to both Nova and 5AA as much as I can. When I want to listen to sporting stories or talk back radio I listen to 5AA but when I want to listen to music or comedy I listen to Nova 91.9. In the mornings from 6am to 9am Ryan Fitzgerald, Jules and Claire are on air because they are entertaining and funny to listen to. The reason they get these three people to talk in the morning is because most people are waking up and listening to their alarms or driving to work or school. Whereas during the day when most people are at work or at school they just play nonstop music which means they don’t have to pay people as presenters and it might be exactly the same music being played in every state of Australia. Nova also gets Ryan Shelton, Monty and Wippa from 6pm to 9pm because most people are driving home from work or putting on the radio when they get home.
5AA's schedule is pretty similar to Nova. Both radio stations get the celebrities for the morning, afternoon and nights. In the mornings from 6am to 9am they have the breakfast team which consists of Keith Conlon, Tony Pilkington, Jane Doyle, Jon Blake and Chris McDermott. The reason they get such a good team for the mornings is the same reason as Nova because most people listen to the radio at these times. In the afternoon from 1pm to 4pm they have Amanda Blair and at night they have 'The 5AA Sports show' from 4pm to 7pm which stars Graham Cornes and Stephen Rowe. I mostly listen to Nova in the morning for music and Ryan Fitzgerald but then in afternoon I change to 5AA for the sporting news.

Nova and 5AA equally share general managers and executive assistants but have different managers for different roles. These radio stations are different in the way they schedule on air but with the main roles behind the scenes they are very similar.
It is quite clever of DMG as one corporation to capture the market of many listeners. They must do market research to find out what people like in a radio station and which radio stations they listen to and at what times during the day.
In my personal experience I prefer Nova and 5AA over other radio stations such as SAFM because 5AA has sport and I enjoy listening to sporting news and Nova is better because I think it plays the latest songs. Nova and 5AA are both radio stations in Adelaide and share the same roles, but the ways they deal with the roles are very different to each other.
Word Count: 767
Resources:

Internet site: http://www.dmgradio.com.au/site/home.aspx 
Title: DMG Radio Australia
Date Viewed: 3rd of February 2009
Author: DMG Radio
Internet site: http://www.nova919.com.au/site/home.aspx 
Title: Nova 91.9
Date Viewed: 16th of February 2009
Author: DMG Radio
Internet site: http://www.fiveaa.com.au/site/home.aspx 
Title: 5AA Radio Station
Date Viewed: 16th of February 2009
Author: DMG Radio
Email interview: Courtney Semmler, Senior Client and Executive Support, Nova 91.9
Email Address — Csemmler@dmgradio.com.au 
Phone interview: Human Resource Department, Nova 91.9, tel: 8419 5030
Performance Standards for Stage 1 Media Studies
	
	Knowledge and Understanding
	Research and Analysis
	Producing
	Communication

	A
	Comprehensive and sustained knowledge and understanding of media concepts, issues, and interactions.
Perceptive knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts.


	Thorough and well-informed analysis and recognition of different points of view, bias, values, or intent across a range of media texts.
Insightful research into and analysis of the ways in which groups and individuals are represented in media.

Perceptive analysis of interactions with media.
	Comprehensive design and planning of media texts.

Highly proficient use of appropriate production techniques and technologies.
	Comprehensive reproduction of the forms and features of media texts, to clearly and consistently convey meaning.

Fluent expression, using consistently clear and appropriate terminology.

	B
	Well-considered and mostly sustained knowledge and understanding of media concepts, issues, and interactions.

Well-considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts.
	Well-informed analysis and recognition of different points of view, bias, values, or intent across a range of media texts.

Well-considered research into and analysis of the ways in which groups and individuals are represented in media.

Well-considered analysis of interactions with media.
	Detailed design and planning of media texts.

Proficient use of appropriate production techniques and technologies.
	Sound reproduction of the forms and features of media texts, to clearly convey meaning.

Mostly fluent expression, using clear and appropriate terminology.

	C
	Considered knowledge and understanding of media concepts, issues, and interactions.

Considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts.
	Informed analysis and recognition of different points of view, bias, values, or intent across a range of media texts.

Considered research into and analysis of the ways in which groups and individuals are represented in media.

Considered analysis of interactions with media.
	Considered design and planning of media texts.

Competent use of appropriate production techniques and technologies.
	Competent reproduction of the forms and features of media texts, to convey meaning.

Generally fluent expression, using appropriate terminology.

	D
	Partial knowledge and basic awareness of media concepts, issues, and interactions.

Basic awareness and some understanding of how audiences influence, and are influenced by, forms and content of media texts.
	Basic consideration and recognition of different points of view, bias, values, or intent in one or more media texts.

Some recognition and superficial consideration of one or more ways in which groups and individuals are represented in media.

Description of one or more interactions with media.
	Partial design and some planning of media texts.

Basic use of some simple and appropriate production techniques and technologies.
	Some reproduction of the form and features of one or more media texts, to convey basic meaning.

Occasionally clear expression and use of appropriate terminology.

	E
	Limited awareness of media concepts, issues, or interactions.

Limited awareness of how audiences influence, and are influenced by, forms and content of media texts.
	Attempted description of a point of view, bias, value, or intent in a media text.

Attempted recognition of one way in which a group or individual is represented in media.

Attempted description of an interaction with media.
	Attempted design or planning of a media text.

Attempted use of a production technique or technology that may be appropriate.
	Attempted reproduction of the form and features of one media text.

Limited expression or use of basic terminology.


Additional comments


Communication


Expression throughout the interaction study is fluent and uses consistently clear and appropriate terminology.





Research and Analysis


Contributes to thorough and well-informed analysis and recognition of different points of view and bias re employment, values and intent re audience across two commercial radio stations with one owner.





Research and Analysis


Analysis of interactions with media re timing of programming for peak period listeners which shows perception.





Knowledge and Understanding


Contributes to knowledge and understanding in a comprehensive and sustained manner when responding to commercial radio concepts, and interactions, especially re the importance of identified ‘personalities’.





Knowledge and Understanding


Well-considered knowledge and informed understanding of how audiences influence and are influenced by, forms and content of media texts.





Communication


Use of appropriate terminology in the resource list, acknowledging the publishers/authors(radio stations) or interviewees, URLs and dates viewed.
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