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PART B: EXTENDED RESPONSES
Refer to the sources on this sheet

Tourism in Tasmania: a delicate balancing act
SOURCE 1 — A photograph of Three Capes Track, Southern Tasmania

Source: Photograph of Three Capes Track, Parks and Wildlife, Tasmania,
viewed 1 May 2019, www.threecapestrack.com.au

SOURCE 2 — An online news article
The positive and negative impacts of
tourism for Tasmania

SOURCE 3 — An online news article
World Heritage Committee calls for a
tourism master plan

The Tasmanian Government is pushing to make the state the ‘world
destination for ecotourism’. More than a billion dollars has been
earmarked to be invested in hotel developments in Tasmania, with
a series of new projects expected to add more than 4000 additional
hotel rooms. However, some are asking if the number of visitors is
posing a threat to the state.

The UNESCO1 World Heritage Committee
has raised concerns about Tasmania’s
wilderness areas being rezoned for tourism
developments and called on the state
government to speed up a tourism master
plan requested in 2015.

Professor in Cultural and Heritage Tourism at the University of
Tasmania, Can Seng Ooi, said it was a significant time for the local
industry. He added, ‘We are talking about double-digit growth, and
this is really quite exciting for Tasmania’.

Conservationists said that a recent UNESCO
document highlighted serious risks to
Tasmania’s wilderness brand.

Last year saw a 12% increase in visitation to Tasmania, with
1.28 million people visiting the state. The tourism sector is providing
an economic boon for the state, injecting $2.3 billion into the
economy.
But the growth of the industry is worrying some locals, with a forum
at the University of Tasmania in Hobart debating the question ‘Has
Tasmania reached peak tourism?’ Several people attending the
forum raised concerns that the increasing number of visitors was
threatening the state’s national parks and environment, along with
the local lifestyle.
Professor Ooi believes that the current rate of growth is sustainable
if it is well-managed and planned for. ‘We do not want to have
overtourism, we do not want to have overcrowding, we do not want
to have insensitive development’, he explained.
Source: adapted from Whiting, N 2018, ‘Tourism boom and hotel investment lauded
by industry, but some fear Tasmania’s natural charm under threat’, ABC News,
viewed 1 May 2019, www.abc.net.au

The document refers to areas being changed
from ‘wilderness’ to ‘remote recreation’,
which the Wilderness Society’s Vica Bayley
understands refers to new ‘self-reliant
recreation zones’.
Tasmanian Greens senator Nick McKim said
that the Tasmanian Government is ‘prepared
to treat the United Nations with utter
contempt, and instead favour their corporate
mates who simply want to turn a profit out of
an area that was actually protected to look
after its natural and cultural heritage values’.
1 United

Nations Educational Scientific and Cultural
Organization
Source: adapted from Coulter, E 2018, ‘UNESCO
concerned at Tasmanian Government rezoning
wilderness areas to allow development’, ABC News,
viewed 1 May 2019, www.abc.net.au

when answering Questions 5 to 7.

SOURCE 4 — A photograph and an explanation of the difficulties of tourism in Tasmania
It’s no secret that Tasmania is popular right now. But as visitor numbers
continue to gather speed, is the state prepared for what’s to come?
There are concerns over the push into Tasmania’s famed wilderness
world heritage area, and about whether there is enough investment in
infrastructure and regional communities to accommodate the growth and
sustain the numbers.
Hobart’s new Lord Mayor, Anna Reynolds, has welcomed the economic
boost, but is concerned about how much ratepayer money goes towards
infrastructure which is increasingly used by visitors.
Similarly, at Freycinet, one of the state’s most popular and most
photogenic national parks, the wastewater system is not keeping up with
the level of demand. The Government is supporting studies into how to fix
the system, but the Greens are calling for a cap on visitors to the park.

Source: text adapted from Coulter, E 2018,
‘Tasmania is riding a tourism wave, but are
some being left in its wake?,’ ABC News, viewed
1 May 2019, www.abc.net.au; photograph by
David Hudspeth of tourists at Wineglass Bay in
Freycinet National Park, from the same source

Premier Will Hodgman said that the Government was rolling out action
plans to improve the visitor experience by upgrading and installing facilities.

SOURCE 5 — Tasmanian tourism statistics
Tourism in Tasmania (October 2017–September 2018)
International visitors (Total)
Visitors from China
Visitors from New Zealand
International visitor spending

307 000

 15%

52 300

 51%

21 900

 25%

$547 million

compared to
previous year
(period)

 13%

Source: ‘Snapshot year ending September 2018’, Tourism Tasmania, viewed 1 May 2019, www.tourismtasmania.com.au;
data source ‘International Visitor Survey data — September 2018’, Website of Tourism Research Australia, www.tra.gov.au, CC BY 3.0

SOURCE 6 — An extract from a state destination
management plan
Destination management plan for Southern
Tasmania, January 2014
Tourism is vitally important to the Southern
Tasmanian economy, particularly in regional areas.
The challenge for our tourism industry is to provide
the best possible experience for visitors while
increasing the range of experiences and activities
across our region that ‘meet the market’.

SOURCE 7 — An extract from a state tourism
corporate plan
Tourism Tasmania corporate plan
2018–2021
Tourism Tasmania is conscious of our responsibility to
strike the right balance between unprecedented growth
and ensuring our environment and culture are preserved
for future generations. We will achieve the following
goals:

The destination management plan acknowledges
the social, economic, and environmental impacts of
tourism, their interrelationships, and the way in which
those impacts can be successfully managed.
The plan focuses on a number of key areas that
have the capacity to make a significant difference
to tourism in the Southern region. A collaborative
effort is required from all stakeholders if Southern
Tasmania is to successfully position itself as ‘the
place to visit’ in a very competitive tourism market.
Source: adapted from Barron, V in Sarah Lebski & Associates 2014,
‘Destination management plan Southern Tasmania’,
‘Destination Southern Tasmania’, viewed 1 May 2019,
www.southerntasmania.com.au

Source: adapted from Tourism Tasmania, 2018, ‘Tourism Tasmania
corporate plan, 2018–2021’, State of Tasmania,
viewed 1 May 2019, www.tourismtasmania.com.au

