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The brief required me to design o bronding identity for ‘Bolela Winery', o vineyord
located in South Australia’s wine region of McLaren Yale, The gim of fhe project waos
ta produce an industry standard branding identity and pockage salution ol
avaided the commaon fraditional and corvenlional ocesthetic slill commanly
implemented in wine bottle ond bronding designs. The client requested thot o
sophisticated, innovolive and logical design process be eviden! in the crealive
process and a final project be developed thal avoided Ilrend. An importand
reguirernant of the projec! was thal design slemenis of the branding were o
correspond and express values of fhe ‘Botells’ compory nome. The folic and
practical started with an exploration of Bold, culting edge conlemporary designers,
gludios and grophic design ideology. Design siudios that heavily nfluenced my
final concept and process include Volce Studio ond Paralox Design. These
designars provided much inspiration as they Iimplemented o minimabstic, claan
and Innovalive aesthelic thol wos communicated throughowt o unique oarroy of
works. This vndersionding of the effectiveness of o simplistic concept when
executed with an eye for detail and o fresh, bold approach inspired me to explore o
rrimimialistic design throughoul my concepls. It led me Lo incorporale simple shape,
{orm and compaosifion throughout my concepls ond final proclical fo successfully
a¢ hieve an innovalive, simple and logical brand idenlity for 'Botella’,

Through experimeniation wilh various praclical meadiums and moalerials within my
4 concepts, | wos oble lo ochieve g different impression and crective perception of
ihe ‘Bolella’ brond. Trials of procticol applicalion with mediums such as ling prird
and graphite were elleclive in crealing a raw and arganic impression of the brand.
By digifalising these proctical applications | was able to enhance the visual interest
al the concept. butl did nat feel that it coptured the clean. manimalistic and elagant
Brand thal s "Bolella’, This explesalion of medivms enaobled me 1o discover thal o
digital approach was most suvited to the brand dee to ils precise and modernistic
capabilities, This knowledge prompted me to experiment with obstroct
photegraphy where | found through this medium | was able fo successiully creale
gnd communicale a confemporary conneclion beiween bolth art and wine
alements. Album cover designer, Samuel Burges: Johnson inspired me to
experimant with a marbling effect that conveyed a presence of Nguid yst was

visually fascinating ond allowed the viewer o interprel the imoge on an Individual
level. By combiming whot wos o complicoted photogrophic concept wilh the

influence of minimalistic typographic and graphic design | wos oble to achieve an
aye-calching yal saphisticated concepl.

& wine lobel tote bog, business cord employss T-shirt design, tissue poper
wrapping and envelope was successivl designed o advocale the Boleln’ brand
name. The chosen design sirongly communicoles Bolella's’ brand valses of logally
agnd @ certain eye for defail in all aspacts of their business through the use of
consisteni and carefully composed slamenls of desgn. colour and Torm. ‘Bolela's'
branding conveys a culling edge product and lifesiyle that thatl is minimalistic, yel
fa be desirad.



